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National Vehicle Intelligence Cloud

Logo style guideline



NAVIC is a South African company born
out of a need to provide Intelligence to
security providers in the largest Private
Security Industry in the world.
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The logo

AINNVIC”

Primary Pantone colours

180 C 485 C Pro Black C

#be1818 #d52b1e #1d1d1b
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Standard logo

Standard Logo
This is the logo of choice, to be used whenever possible. For all print and digital marketing.

| |
MANNVIC”

A NAVIC trademark B NAVIC font

The NAVIC combines: the A) NAVIC TM trademark B) NAVIC font. These elements should never
be changed unless specified otherwise when it comes to challenging applications.

Wordmark (N) or logotype are those logos that are made utilizing the alphabetical letters of the
business name, product or services. It is the unique text-only typographic treatment of the
business name to make it identifiable as the brand identity or logo.

Logo will be supplied in the following formats: jpgs, ai, pdf, png
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Secondary logo

Secondary logo

A secondary version of the logo for all versions which need a background, for example over

photos.

The NAVIC logo requires separation from the other elements around it. The space required
on all sides is roughly equivalent to the cap height of the logo type. It never should be less

than that.

MNA\VIC”
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Logo colours

Please use the following colour guide

HEX colours should be used when designing for screens or desktop printing. CMYK colour should
be used when designing for 4-colour printing (C=cyan, M=magenta, Y=yellow, K=black). SPOT
colour is a single colour created by Pantone and the most accurate representation of a colour
when printed. A comprehensive colour palette has been developed to provide flexibility while
creating a unified, recognisable appearance across all communications. The following palette has
been selected for use in Patriot. Colour palettes help consumers to quickly identify a brand. These
are the colours of the brand.

Primary colours

Pantone 180 C | #be1818 C-18 M-100 Y-100 K-8 R-190 G-24 B-24

Pantone 485C | #d52b1e C-11 M-96 Y-100 K-2 R-213 G-43 B-30

Pantone Pro Black C | #1d1d1b C-0 M-0 Y-0 K-100 R-30 G-30 B-30

Secondary colours

Pantone Cool Gray 4 C C-5 M-1 Y-2 K-2 R-224 G-225 B-221

Pantone Cool Gray 11 C C-44 M-34 Y-22 K-78 R-77 G-79 B-83
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Incorrect logo use

Please note: The logo cannot be changed!Although creativity is appreciated please do not alter the

logo in anyway!

Stretch

C 2NN ICT

Gradient

SRVAN V] [ ety

Adding boarders

ANAVICT

Compress

NAVIC

Colour changing

MNA\VIC”

Harsh drop shadow

MAVIC"

Element change

AN/

Font change

NAVIC

Spacing

ANV IC

Misuse of the logo and corporate colours can severely undermine the integrity of the NAVIC
brand and its values and will dilute the strength and effectiveness of our communication. These
examples should not be reproduced outside the NAVIC logo corporate guide.
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Paragraph Fonts

Roboto is our official font and must be used
when possible.

Name

Roboto

Overview Sizing

Regular Size-12 pt

Italic Leading - 14.4 (auto)
Bold Tracking - 0

Baseline shift - 0 pt
Vertical scale - 100%
Horizontal scale - 100%

ABCDEFGHIJKLMNOPQRSTUVWXYZ
0123456789

abcdefghijklmnopqgrstuvwxyz 0123456789
ABCDEFGHIJKLMNOPQRSTUVWXYZ
07123456789

abcdefghijklmnopgrstuvwxyz 0123456789
ABCDEFGHIJKLMNOPQRSTUVWXYZ

0123456789
abcdefghijkimnopgrstuvwxyz 0123456789

Headings

Heading 1
Heading 2

Paragraph

Print and web

As a general rule, Avenir Next regular is used for body text and bold or light is used for headings or
sub-headings of paragraphs. Italic versions of the font can also be used. All text should always be

Logo Fonts

Space Age is our official font and must be
used when possible.

Name
Space Age

Overview
Bold

NBCDEFGHIURKLMNOPORSTU-
VWY 2 O123HSsS G228
NSCoODE=EFGEHIUWURKLMNORPORS T U-
VWXY2 O=23HSsS G228

set in upper and lower case. All text should be left justified wherever possible. This font is also

available as a web font!
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Extended Logo

Extended Logo
This is the logo of choice, to be used whenever possible. For all print and digital marketing.

™

ational Vehicle Intelligence Cloud

‘ e

Q NAVIC trademark G NAVIC font G NAVIC slogan

The NAVIC combines: the A) NAVIC trademark B) NAVIC font the C) NAVIC slogan graphical
element. These elements should never be changed unless specified otherwise when it comes to
challenging applications.

Wordmark (B) or logotype are those logos that are made utilizing the alphabetical letters of the
business name, product or services. It is the unique text-only typographic treatment of the
business name to make it identifiable as the brand identity or logo. All the rules from the
standard logo applies the Extended logo.

Logo will be supplied in the following formats: jpgs, ai, pdf, png
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